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GUIDING GROUP PROJECTS

LISCENSING LEAD
1.1 . License Power
1.2.  Keith Haring
1.3. Pepsi
1.4. Coke

COLLABORATION LEAD
2.1  . D*face
2.2. Ebassa
2.3. New Era
2.4 INSA

NEW LINE BRAND LEAD
3.1. N.Y. Creative Agency Group Work
3.2. Street Goth Frame
3.3. Brand New Line

STORE CONCEPT
4.1   Bozarthfornell Architects & Alt-254
4.2 Urban Anchor, Hong Kong
4.3 Carnaby Boutique, London

MARKETING MATTERS
5.1.  Campaign Director, Tokyo - Keiichi Nitta
5.2. Campaign Director, HK - Edison Cheng (x2)
5.3. Campaign Coauthor - Richardson (x3)
5.4. Campaign Coauthor - Ehcalie Engman



COLLABORATIVE LEADERSHIP

LICENSING LEAD



TAKAO NAKAGWA ARAKI

SUPREME X CDG - ARTWORK = LICENSED 

This is insider outsider tactics at work
Remember HBA & Aphex Twin before

RAF SIMONS SS15

Point is not about commercialism here of the above garments. 
Point is even at the top level runway designs use licensed 
images. This is something we need to appropriate. In the above 
case they’re artworks from deceased artists in the public 
domain. Death +80 years. Also the photography would have 
been sourced and purchased from on-line image libraries. We 
should employ both tactics. Both require no form of 
collaborative complications.

Context of Origin
(1996)

HBA Brand Halo Power Up. Not through collaboration but smart licensing & affiliation.
This connection buy kudos in the EDM scene - through in the know association.

This is same as Supreme’s ‘Insiders Outsider’ tactic.
Using the popular celebrities favorite inspiration, rather than the star themselves

- Cited as 17th best Album of all time by Rolling Stone Magazine. A seminal influence on Current EDM artists
- Voted 17th in 50 best album covers of all time.
- Written about as recently as 24th July 2014 in Vice. 
- Art direction by Chris Cunningham, Johnny Clayton and Richard James (Aphex Twin). 

Cult status
Context of Inspiration

(2011)

Tribal communication
THE INSIDER OUTSIDER TACTICWHAT’S WITH THIS FREAKY IMAGE ON A TEE? 

LICENSING A SMART APPROACH
POWER-UP THE BRAND KUDOS 
THERE IS A COST EFFICIENCY

THERE’S REDUCED COMPLEXITY
CAN BE AS SIMPLE AS 1-2 SKU
BUT HAPPENS FREQUENTLY

ALONGSIDE OR CAN BE AN 
ALTERNATIVE APPROACH TO THE 
CONCEPT OF DESIGNER X BRAND

POP CULTURE  IRONY

SORAYAMA MADSAKI MANGA/GAMES

BASQUIAT

Basquiat X Evisu
Realized 2020

1.1 POTENTIAL POWER OF LICENSING

Context of Fashion
(2014)

Owning Kudos

GATCHAMAN CROWDS STREET FIGHTER ONE PIECE G-FORCE IRONIC ICONIC ARAKI

EDO POP: PAUL BINNIE
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K. HARING





DENIM DEEP DIVE
I led the Evisu X INSA collaboration. From a background in graffiti, the UK street artist 
collaboration with EVISU exhibited his motifs of fetishism to new depths culminating with 
an exhibition and capsule collection launched in Evisu’s concept store. Joining forces with 

Alex Noble — clothing designer for Lady Gaga
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DENIM DEEP DIVE
I led the Evisu X INSA collaboration. From a background in graffiti, the UK street artist 
collaboration with EVISU exhibited his motifs of fetishism to new depths culminating with 
an exhibition and capsule collection launched in Evisu’s concept store. Joining forces with 

Alex Noble — clothing designer for Lady Gaga

PEPSI
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DENIM DEEP DIVE
I led the Evisu X INSA collaboration. From a background in graffiti, the UK street artist 
collaboration with EVISU exhibited his motifs of fetishism to new depths culminating with 
an exhibition and capsule collection launched in Evisu’s concept store. Joining forces with 

Alex Noble — clothing designer for Lady Gaga

GATCHAMAN CROWDS STREET FIGHTER ONE PIECE G-FORCE
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COLLAB LEAD
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D*FACE





DENIM DEEP DIVE
I led the Evisu X INSA collaboration. From a background in graffiti, the UK street artist 
collaboration with EVISU exhibited his motifs of fetishism to new depths culminating with 
an exhibition and capsule collection launched in Evisu’s concept store. Joining forces with 

Alex Noble — clothing designer for Lady Gaga



DENIM DEEP DIVE
I led the Evisu X INSA collaboration. From a background in graffiti, the UK street artist 
collaboration with EVISU exhibited his motifs of fetishism to new depths culminating with 
an exhibition and capsule collection launched in Evisu’s concept store. Joining forces with 

Alex Noble — clothing designer for Lady Gaga



Evisu Concept Store Art Application
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SFERA EBBASTA



WORKING WITH ARTISTS
INSA X EVISU presents the idea of commodities as a fetish.

We created a limited-edition capsule collection alongside the gallery installation.

Concept Lead



In extended collaboration with May Wong, Director of Above Second Gallery, HK.

WORKING WITH ARTISTS
INSA X EVISU presents the idea of commodities as a fetish.

We created a limited-edition capsule collection alongside the gallery installation.

COLLABORATIVE LEADERSHIP

NEW ERA



In extended collaboration with May Wong, Director of Above Second Gallery, HK.

WORKING WITH ARTISTS
INSA X EVISU presents the idea of commodities as a fetish.

We created a limited-edition capsule collection alongside the gallery installation.

Commercial takeaway:
DKNY @ Opening Ceremony

Introverted extrovert

Decorated minimalism. New sophistication. Mute screaming

Street Goth

RickOwen

G
-Dragon

Irony, Embrace Distaste & New Creative Partnerships

Collaborating with MyUberLife led to the Street Goth concept.. 
First incorporated in the New Era Collaboration, then in to Evisu Kuro collection. (Evisu’s second line)



In extended collaboration with May Wong, Director of Above Second Gallery, HK.

WORKING WITH ARTISTS
INSA X EVISU presents the idea of commodities as a fetish.

We created a limited-edition capsule collection alongside the gallery installation.



In extended collaboration with May Wong, Director of Above Second Gallery, HK.

Developing a cap to tie-in the Street Goth concept
Creating all black, and all white 9Fifty variations



COLLABORATIVE LEADERSHIP

N.Y. CREATIVE AGENCY GROUP WORK







Collaborating with MyUberLife led to the Street Goth concept. First incorporated in the New Era Collaboration, then developed in to Evisu Kuro collection. (Evisu’s second line)

and Evisu’s content visibility (both of which reinforce on and offline Evisu revenue potential).             
Below is a detailed breakdown of the services to be provided.

MUL Brand Development, Brand Management, & Strategic Marketing | Creative
Direction

STEPS DELIVERABLES FOR PROPOSAL

1 Market Analysis

1.1 Inter-Commodity Analysis (an analysis of the best practices for the top companies Evisu is             
competing against for potential customer revenue- (I.e Relevant Fortune 500 Companies.)

1.2 Inter-Competitive Analysis (a straightforward analysis of Evisu's direct competitors - Denim          
Brands)

1.3 Macroeconomic Analysis ( a general analysis of economic trends in domestic and global            

markets that could affect a potential course of direction. Ex: European debt crisis, gov’t trade              

regulations & policy changes, etc.)

1.4 Target Market Analysis ( an analysis of target audience consumption patterns, spheres of
influence, & psychographic profile.)

1.4.1 *Visual Documentation Trend Spotting (Photo and/or video documentation of existing and
emerging trends amongst potential target audiences of socioeconomic interest to Evisu.

2 Brand Audit

2.1 Value Proposition (Identify, develop, or adjust the perceived value of the Evisu brand to             
better match & align with target audience consumption culture )

3 Communication & Overall Customer Touchpoint Assessment & Development

3.1 Evisu Communication Structure & Guideline Evaluation (evaluate Evisu as a brand. Assess           
existing and potential value proposition(s), market analysis data, and social media asset           
analysis to formulate a consistent and cohesive communication structure and guideline)

- ADDED VALUE:  Work with Evisu’s marketing manager to manage all required third party

creative services and marketing development activities.

ADDED VALUE:  Work with Evisu’s marketing manager to implement new marketing

strategies.

Note:  MUL’s standard rate for hourly consultation is $148.00 USD / hr , however, a 15.5% Strategic

Partnership Discount was given to Evisu Group, bringing the monthly rate to ($125.00USD / hr).

 EVISU PROPOSAL

Statement of confidentiality

The information contained in this document is proprietary to MyÜberLife Inc. and is privileged and              
confidential. MyÜberLife Inc. submits this document to Evisu with the understanding that Evisu and its              
employees, associates, agents and assignees will hold it in the strictest of confidence. This document will               
not be disclosed, duplicated in any manner, or used, in whole or in part, for any purpose other than the sole                    
evaluation of Evisu qualifications for the proposed project. Any disclosure, duplication, or use, in whole or               
in part of this document may only be obtained with the prior written consent of MyÜberLife Inc.

EVISU Group
HK Office

1st Floor. International Industrial Building.
No.175 Hoi Bun Road, Kwun Tong, Hong Kong

PROPOSED SERVICES

Based on the meeting with the Evisu team on October 11th, 2013, MyÜberLife (MUL)             
recommends a comprehensive brand audit of Evisu, analysis of Evisu’s existing and           
potential target market(s), the development and/or expansion of Evisu’s bi-directional         
communication channel(s) against industry best practices, and the development of a          
tailored strategy designed to maximize Evisu’s brand awareness & overall sales revenue           
potential in Evisu’s United States (US) markets. To do this, MUL will use a combination              
of proprietary market research techniques and visual documentation. In addition, MUL will           
evaluate Evisu’s social media assets and other online touchpoints (online points of interaction            
with Evisu’s target audience) to develop a seamless market strategy, content distribution           
guidelines, and overall brand communication structure designed to increase brand exposure          
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BRAND NEW LINE LEAD



Commercial take down:
DKNY @ Opening Ceremony

Introverted extrovertIntroverted extrovert

Decorated minimalism. New sophistication. Mute screamingDecorated minimalism. New sophistication. Mute screaming

RickOwen

G
-Dragon

Irony, Embrace Distaste & New Creative partnershipsIrony, Embrace Distaste & New Creative partnerships

Commercial take down:
DKNY @ Opening Ceremony

Introverted extrovertIntroverted extrovert

Decorated minimalism. New sophistication. Mute screamingDecorated minimalism. New sophistication. Mute screaming

RickOwen

G
-Dragon

Irony, Embrace Distaste & New Creative partnershipsIrony, Embrace Distaste & New Creative partnerships

FRAMING
STRATEGY

Style
Crafted Integrity

Earthy
Denim Rooted 

Indigo Exploration
Natural Fibers.
Crisp & Dry 
Less Stretch

Denim

Fashion
From Outside In
New applications

Synthetic
Trend Focused

New Aesthetics Exploration
Innovative Blends.

Fancy & Tech 
More Stretch
Beyond Denim

EVERGREEN KURO

MOTIVATING AND INSPIRINGMOTIVATING AND INSPIRING

Creating the place finder for EVISU Kuro with the EVISU framework



Commercial take down:
DKNY @ Opening Ceremony

Introverted extrovert

Decorated minimalism. New sophistication. Mute screaming

RickOwen

G
-Dragon

Irony, Embrace Distaste & New Creative partnerships

Creating the sample collection and tone. Initial proposal was a collaboration with Mastermind Japan for collection launch



RETAIL DESIGN COLLABORATIONS

LONDON STORE
HK CONCEPT STORE
HK FUTURE STORE



Bozarthfornell Architects | ALT-254 | EVISU Project collaborator



Bozarthfornell Architects | ALT-254 | EVISU Project collaborator



Urban Anchor Architects | Project Lead collaborator

D*face project manager INSA project manager

Store sign designer Retail design consultant



Carnaby Street boutique | Project Lead collaborator

Concept Lead



COLLABORATIVE LEADERSHIP

CAMPAIGN DIRECTOR
BRAND VISION

MARKETING MATTERS



Hypebeast

Location: Tokyo 
Photography: keiichi nitta

Art Direction: Anthony Vizard



Campaign Director:  Edison Cheng for China  Evisu Selfridges reintroduction product designer



 

 UK Press

 
PURIST TONE FOR UK

 



 
UK Campaign

Product Design: Anthony Vizard

 
PURIST TONE FOR UK

 UK Press



  Selfridges London Exclusive



COLLABORATIVE LEADERSHIP

CAMPAIGN PROCUCT CREATOR
CAMPAIGN DIRECTION COAUTHOR



Product Design: Anthon y Vizard
Photography: Charlie Engman
Art Direction: Studio Ongarato

 
PROGRESSIVE TONE FOR ASIA



Product Design: Anthony Vizard
Photography: Terry Richardson
Art Direction: Studio Ongarato

 
PROGRESSIVE TONE FOR GLOBAL



 UK Press

Product Design: Anthony Vizard
Photography: Terry Richardson
Art Direction: Studio Ongarato

 
PROGRESSIVE TONE FOR ASIA



Product Design: Anthony Vizard
Photography: Terry Richardson
Art Direction: Studio Ongarato

 
PROGRESSIVE TONE FOR ASIA

 UK Press



  Selfridges London Exclusive

 
 MODERATE TONE FOR GLOBAL

Product Design: Anthony Vizard
Photography: Scott Trindle

Art Direction: Studio Ongarato



1. Evisu concept store HK. Consultant, curator, creative lead
2. Evisu store interior
3. Evisu - A minimal aesthetic attuned to the UK traditional to purist
4. Creating collections, concept forming and collaborating the tone for Evisu concept store
5. Ideation of Evisu D*face exhibition within Evisu concept store
6. Concept and direction for Evisu London store exterior and interior
7. Collaborative consultant for Evisu Campaigns working with Ontario Design and Terry Richardson Studio
8-9.  Lil Uzi Vert. Unsolicited customer of my Evisu product
10.  Creator: Evisu X Selfridges collection described as “streamlined and refined exclusively for London's Selfridges
11. Evisu NewEra concept creator and lead designer

12. Evisu UK collection shot by Dazed
14. Project manager Evisu x INSA
15. Evisu accessories detail from hypebeast lookbook
16. Collaborator of Evisu X KTZ along with Matthew Drinkwater - FIA
17. La Flame stepping out in Evisu daicock denim
19. Campaign product designer and project co-author 
20. Evisu D*face project manager
21. Instigator Evisu X Travis Scott collaboration
23. Contributor and creator Evisu Bespoke
24. Collection designer for hypebeast feature
   

1.

7.

13. 14. 15. 16. 17. 18.

24.23.22.21.20.19.

8. 9. 10. 11. 12.

2. 3. 4. 5. 6.

From UK to HK. From NY to Tokyo. 
Below showcases projects I have led, created and shaped through collaboration

Back



GLOBAL & APAC PROJECTS

LISCENSING PROJECT LEAD
COLLABORATION PROJECT LEAD

NEW LINE BRAND LEAD
STORE DESIGN COLLABORATOR
SEASONAL CAMPAIGN DIRECTOR
SEASONAL CAMPAIGN COAUTHOR

WHILE LEADING DESIGN/SALES
CONTRIBUTION COLLABORATIVELY


